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1. Millward Brown.
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1. Gordon Pincott, Chairman, Global Solutions, Millward Brown.
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. Gordon Pincott

. Jill Davis

. Alina Asimine, marketing director, Philips, Brazil

. Ducan Blake, brand director, BP PLC, UK

. Tom Buday, head of marketing and consumer communication, Nestle’, Switzerland
. Jose” Calderoni, marketing and sales manager, Volaris, Mexico

. Juan Carlos Canales, marketing director, Casa Cuervo, Mexico

. Paula Castellan, marketing director, Santa Clara Cafés, Brazil

. Gary Chu, CEO, General Mills China
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. Jeremy Diamond, partner/ chief strategy officer, Distiller, USA

. Luciana Fortuna, marketing director, PepsiCo, Brazil

. Dniel Keller, director of brand strategy, Orange Group, UK

. Barbara Lamprecht, director of brand management and strategy, Skoda, China
. Rosana Lourenco, marketing director, Hanes Brands, Brazil

. Patricia Martinez, PR and corporate communications director, Danone, Mexico
. Leandro Medeiros, marketing director, Diageo, Brazil

. Andrea Mello, marketing director, Mondelez, Brazil
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. Mark Murray, global consumer planning director, Diageo, UK
10. Renata Petrovic, marketing director, HSBC, Brazil

11. Bettina Walker, markting director, Johnson & Johnson, Brazil
12. Zhenzi Liu, senior assistant for general manager of

CMBC Branding Sector, China Minsheng Banking Corp., Ltd.
13. Helen Fearn

14. Jorge Alagon

15. Fernando Alvarez

16. Jackie Bartolotta

17. Dale Beaton

18. David Chantrey
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. Elspeth Cheung

. Nike Cooper

. Monica Garcia

. Enrique Gonzalez Sainz
. Miquet Humphryes

. Graham Page

. Silvia Quintanilha

. Albert Sim

. Mario Simon
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10. Duncan Southgate
11 . Scott Spencer

12. Jason Spencer

13. Dominic Twose
14. Sarah Walker

15. Doreen Wang

16. Keri Cole
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1. Bill Lee, president of the Lee Consulting Group
2. Harvard Business Review
3. Fournaise Marketing Group
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